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This study deals with an unexplored question regarding the role of the acculturation of 
international residential tourists (IRT), and provides companies in tourist destinations with 
keys to develop strategies aimed at this type of tourists. Results show that the acculturation 
of IRT follows a Pareto/Bradford distribution: few show high levels of acculturation and 
many show low levels. Finally, we find significant differences in shopping behaviour and 
socio-demographic variables. 
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Shortest LR  6.49  2.87  .33  2.19  .01  H1.4 
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ANOVA and t‐tests for differences in the acculturation of IRT 
Variables  Mean  SD  SE  Levene’s 
Test 
F  Results 
Longest LR  6.50  6.50  .22  accepted 
T‐tests for IRT shopping behaviours 
Behaviours  Quartiles Mean  SD  Levene’s 
Test 
T‐test  Results 
GB  DE  GB  DE 
SHOPCOO  Q1 = 0.70
Q4 = 0.48












4.14  5.15  1.34 1.60 4.564**  ‐2.275**  H2.4 
accepted 
LR= length of residence; * p<0.100; ** p<0.05; *** p<0.001 
SHOPCOO: Frequency of shopping at country of origin (CO) shops 
PURORD. How frequently do you purchase in your CO shops? 
CONCERN: Concerned with long‐term success CO shops 
LEISURE2: In your free time, preference for Spanish bars/pubs  instead of those of your country of 
origin 
